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About Adobe Stock

With a marketplace powered by the world’s largest creative community, 

Adobe Stock gives creators like you access to stunning photos, vectors,  

illustrations, design and Motion Graphics templates, videos, audio tracks,  

and 3D assets — right in their Adobe Creative Cloud apps. This content  

is managed, curated, and promoted by our global Adobe Stock team,  

based in London, Paris, Berlin, Tokyo, New York, Seattle, and San Francisco. 

Adobe Stock content comes from designers, photographers, filmmakers, 

animators, and artists, ranging in experience from hobbyists to full-time  

professionals. Whatever you specialize in, this onboarding guide will help 

familiarize you with Adobe Stock, provide resources to get you started,  

and inspire you to continue your creative journey so you can successfully 

create and sell stock content. You’ll learn what buyers are looking for, how  

to create content that sells, and how to ensure your content can be found.

Adobe Stock connects contributors to millions of buyers 
that are searching for unique and high-quality creative 
assets to enhance their projects. 

Adobe Stock Artists: 1. Westend61 | 525012334 2. Antonio Rodriguez - Minty | 524404201 3. Adaeze Okaro | 435711591  
4. The Rose Project | 518609194
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How Adobe Stock works. 
Adobe Stock gives you a platform to post your work where other makers  

and doers can find it. We also help you license your images for use in  

projects ranging from small blogs to international advertising campaigns  

for major brands, with your work potentially featured in magazines,  

billboards, and lots more. 

Customers license content royalty free, either on demand or through a  

subscription program. “Royalty free” means that a customer pays once to 

license your content, and they can use it multiple times without additional 

payments. To learn more about licensing, including restrictions on how  

customers can use Adobe Stock content, check out our license information.

Who can contribute. 
If you are 18 years or older and own the rights to all the elements in the 

photos, videos, illustrations, and/or vector imagery you’ve created, you are 

welcome to join Adobe Stock.

We’re looking for contributors who take pride in their craft, whether they 

are professionals, artists, or hobbyists. You don’t even need to be a Creative 

Cloud member; to start contributing, all you need is an Adobe ID. Sign up  

for one today—it’s free!

THE BASICS

Advertising and marketing agencies, designers, 
filmmakers, and other creatives turn to Adobe 
Stock every day for compelling and timely content.

Adobe Stock | Contributor Handbook
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What you can submit. 
Adobe Stock isn’t just for photographs, although that’s an important part  

of what we curate. Our fast-growing library also includes hundreds of  

thousands of vectors, illustrations, and videos, as well as design templates. 

Currently, our collections of design templates and Motion Graphics  

templates are by invitation only. Keep an eye out for opportunities to  

submit those in the future.

Our stock content includes diverse and inclusive new content from  

Artist Development Fund creators, exclusive to Adobe Stock. If you’re  

a videographer, photographer, or illustrator that identifies with and  

wants to depict underrepresented and diverse communities, head to  

our site and apply for free.

Benefits of contribution.
Earn money.
Whether you make vector art of animals, shoot photos of tasty meals, or film 

aerial scenes with a drone, Adobe Stock gives you the chance to create con-

tent you’re proud of and get rewarded for it every time someone downloads 

THE BASICS
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your work. In addition to promoting your work to creative professionals and 

media makers worldwide, Adobe Stock offers a competitive royalty structure. 

Once your content is approved for our collection, you can potentially earn a 

passive income for years to come.

Adopt a flexible schedule.
Imagine no deadlines, no client meetings, and no boss telling you what to 

do. With Adobe Stock, you can work on your own terms, uploading content 

whenever you choose. Once your assets are approved, we promote them 

across our network of creative media makers.

Go where your work matters.
Adobe is a leading, trusted creative brand that values artists and their work. 

We have a long track record of partnering with artists like you, listening to 

your concerns, and building products and services that fit your needs. As an 

Adobe Stock contributor, you’ll get access to market research and strategic 

insights from Adobe to steer plan your projects, elevate your work, and guide 

your success. 

Get unparalleled exposure.
Adobe Stock gives you access to millions of global Creative Cloud users. 

Stock buyers license Adobe Stock content directly through the Creative 

Cloud apps that are part of their everyday creative work, the Adobe Stock 

website, and business-focused apps like Microsoft PowerPoint and Google 

Slides. That means customers all over the world can discover your content 

THE BASICS

Adobe’s machine learning intelligence and  
Creative Cloud apps make it easy to upload,  
keyword, and sell your images.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Addictive Stock | 493281517

https://helpx.adobe.com/stock/contributor/help/royalty-details.html
https://stock.adobe.com/
https://stock.adobe.com/
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using AI-powered search features, quickly preview it in the context of their 

designs or videos, and then license it on the spot.

 

Take advantage of superior tools.
Adobe’s machine learning intelligence and Creative Cloud apps make it 

easy to upload, keyword, and sell your images. Import albums directly from 

Adobe Photoshop Lightroom with a single click to save time. As an Adobe 

Stock artist, you’ll also have free access to Adobe Portfolio so you can create 

a beautiful custom website to display (and advertise) your work.

Own your assets.
No need to worry about signing your rights away. When you work with  

Adobe Stock, you enter a partnership that allows us to promote and  

license your content while you maintain ownership. And our nonexclusive 

agreement gives you total flexibility.

 Join a supportive community.
Become part of an amazing community of creative content providers.  

Adobe Stock is constantly evolving based on input from our contributors, 

and we host livestreams and other educational events to help make  

contributors more successful. Join the Discord community for Adobe Stock 

Artists and the Adobe Stock forum, or check out upcoming and on-demand 

events to connect with our team and fellow creators.

 

THE BASICS

Adobe Stock gives you  
the chance to create  
content you’re proud of  
and get rewarded for it  
every time someone 
downloads your work.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Joyfotoliakid | 506022247

https://www.adobe.com/products/photoshop-lightroom.html
https://discord.com/invite/S6Nt4A6
https://discord.com/invite/S6Nt4A6
https://community.adobe.com/t5/stock-contributors/ct-p/ct-Stock-Contributors?page=1&sort=latest_replies&lang=all&tabid=all
https://www.behance.net/adobestock%20https:/pages.adobe.com/stock/en/artisthub/learn#livestreams
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Getting started.
Submit your content.
It’s easier than ever to set up an account and submit your content. Simply 

sign into the Contributor portal with your Adobe ID, and if you don’t have 

one yet, click the Join now button and follow the steps to create one.  

For more details, watch our video on how to create a new Adobe Stock  

contributor account.

You can then upload content through the Contributor portal or one of your 

Creative Cloud desktop apps. In the portal, you can drag and drop files of up 

to 45MB to upload them. Videos need to be uploaded via SFTP, and you can 

use SFTP to upload other file types too. Follow these steps to upload your 

content and learn how to manage your Contributor profile page. 

The review process.
A trained moderation team will review your files and evaluate your content 

based on technical and aesthetic quality, commercial viability, and wheth-

er your permissions are all in place. The team follows strict but fair quality 

assurance guidelines, and they provide rejection reasons as a courtesy. All 

contributors—professionals and hobbyists alike—will have some of their 

files rejected from time to time. Don’t take it personally. Read our tips on  

implementing smart submission strategies in this guide to find out how to 

get more of your content accepted.

Getting paid.
The royalty for photo, illustration, and vector content sold on Adobe Stock  

is 33 percent of the price paid by the buyer, and it’s 35 percent for video. 

Prices vary depending on the purchase plan and content type. For more 

information, see Royalty details for contributors.

THE BASICS

33%

35%

The royalty for photo, 
illustration, and vector 
content sold on Adobe 
Stock is 33% of the price 
paid by the buyer.

The royalty for video 
content is 35% of the 
price paid by the buyer.

Adobe Stock | Contributor Handbook
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You can request a payout on the Insights tab in the Contributor portal once 

you have accrued at least US$25 in earnings and it has been at least 45 days 

since your first sale. We pay all royalties through PayPal and Skrill, and we 

also offer payments through Payoneer for contributors who reside outside 

the United States but who are paid in US dollars.

Tax basics. 
Selling creative content licenses is considered an economic activity. For that 

reason, income from your Adobe Stock sales may be subject to withholding 

tax from the U.S. Internal Revenue Service (IRS). Make sure to upload a tax 

form in the portal or you may be taxed on all content you sell at the  

maximum withholding rate of 30%, depending on your country of residence.

To upload your tax form: 

• Go to your Account page. 

• Select “Add tax information”. 

• Follow the prompts that point you to the form that fits your needs.  

The form that’s right for you depends on whether you are filing as  

a business or individual, and whether you are a resident of the  

United States.  

or a country with or without a tax treaty with the United States.

For details, see the tax FAQs for contributors. 

 

THE BASICS
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https://helpx.adobe.com/stock/contributor/help/getting-paid.html
https://auth.services.adobe.com/en_US/index.html?callback=https%3A%2F%2Fims-na1.adobelogin.com%2Fims%2Fadobeid%2FAdobeStockContributor1%2FAdobeID%2Fcode%3Fredirect_uri%3Dhttps%253A%252F%252Fcontributor.stock.adobe.com%252Faccount%26code_challenge_method%3Dplain%26use_ms_for_expiry%3Dtrue&client_id=AdobeStockContributor1&scope=AdobeID%2Copenid%2Ccreative_cloud%2Ccreative_sdk%2Ccc_private%2Cgnav%2Csao.stock%2Cadditional_info.address.mail_to%2Cread_organizations%2Cread_pc.stock%2Csao.cce_private%2Cportfolio.sdk.import&denied_callback=https%3A%2F%2Fims-na1.adobelogin.com%2Fims%2Fdenied%2FAdobeStockContributor1%3Fredirect_uri%3Dhttps%253A%252F%252Fcontributor.stock.adobe.com%252Faccount%26response_type%3Dcode&relay=6cdb4dac-6bc5-41b5-ad35-63e9c0f0b9ac&locale=en_US&flow_type=code&idp_flow_type=login&s_p=apple%2Cgoogle%2Cfacebook#/
https://helpx.adobe.com/stock/contributor/help/Contributor-tax-FAQ.html
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Creative professionals around the world are  
always looking for compelling and timely stock 
content to use in their projects.

CREATE WHAT ’S IN DEMAND

Set yourself apart. 
Creative professionals around the world are always looking for compelling 

and timely stock content to use in their projects. And as they face pressure 

to come up with fresh ideas, produce work faster, and keep up with a rapidly 

evolving cultural landscape, their need for high-quality stock assets will just 

keep growing. As mentioned in Adobe’s State of Creativity report, it’s never 

been more essential for creative professionals to craft unique content that 

really stands out.

Artists like you have an amazing opportunity to diversify your offerings and 

gain international exposure by putting your work right in front of these stock 

buyers. While it can be lucrative to contribute content to a service like Adobe 

Stock, there’s a lot more to it than just uploading your files, sitting back, and 

waiting for a stream of passive income to start rolling in. To be really success-

ful, you need to plan ahead and have your finger on the pulse of what sells.

We’re here to help guide you along the way. Over the following pages,  

we’ll take a look at all of the key things you need to know to achieve  

commercial success as an Adobe Stock contributor—creating what’s in  

demand, optimizing your production process, maximizing your metadata, 

implementing smart submission strategies, and striking the right balance 

between quality and quantity.

Let’s start by talking about how you can set yourself apart from the  

competition by creating original content that buyers are actually looking for.

2

1

Adobe Stock | Contributor Handbook Adobe Stock Artists: 1. Hassan Naqvi - Scopio | 290578433 2. Master1305 | 501165231

https://www.adobe.com/content/dam/www/au/pdf/state_of_creativity_report.pdf
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CREATE WHAT ’S IN DEMAND

Pick a niche. 
Your first priority should be to choose a niche and study it, making sure you 

really understand your potential buyers’ wants and needs. Start by looking 

at your own environment and the things you love to see if you can use those 

things to create unique content with fresh perspectives. For example,  

if you’re a passionate surfer, the odds are that your surfing photos will  

resonate better with customers than images captured by photographers  

who don’t know anything about surfing. Or if you have a day job, can you 

use the environment and equipment that are part of that job to tell a story  

in an authentic and meaningful way?

The more you know about your customers and what resonates with them, 

the better you’ll be at creating work they’ll purchase. To stay on top of supply 

and demand, keep your eyes and ears open. Make sure to do research and 

analyze trends in your specific niche. Follow the news to keep track of what’s 

making headlines, monitor advertising campaigns, and browse inspirational 

galleries. Go a step further than just flipping through magazines and blogs 

focused on art and culture—find out what’s relevant to your customers so 

you know what they may be looking for.

Also, be sure to pay close attention to the Adobe Stock team’s creative trends 

research. We put out regular calls for content on the Artist Hub to help 

inform and inspire your work. And our Adobe Stock blog features strategic 

insight reports—like our annual Creative Trends forecast—that cover stock 

buying trends; seasonal and evergreen concepts; and the unique needs 

of individual markets like healthcare, the higher education sector, and the 

financial services industry.

One of the easiest ways to stay up to date on what’s trending is to browse 

the Adobe Stock home page without entering any terms into the search bar, 

as it will give you a real-time view of the content that’s currently popular. 

You can also check out our curated stock collections, monthly curator’s picks, 

The more you know 
about your customers 
and what resonates 
with them, the better 
you’ll be at creating 
work they’ll purchase.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Emily Eldridge | 384164653

https://blog.adobe.com/en/topics/trends-research
https://blog.adobe.com/en/topics/trends-research
https://pages.adobe.com/stock/en/artisthub/
https://blog.adobe.com/en/topics/stock
https://stock.adobe.com/collections
https://pages.adobe.com/stock/en/artisthub/get-inspired/curators-picks
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and selections of our best-selling content, and you can look at the Insights 

tab in our Contributor portal to see the top 10 portfolios from the prior week. 

Join us on Discord and pop into the Call for Content channel. Also be sure to 

follow Behance Live for more inspiration and access to Adobe Stock team 

members. Finally, opt in to receive our Adobe Stock Contributor newsletters 

for the latest on trending themes and styles.

All this information will help you understand what’s currently in demand, 

what types of content are scarce, and how creatives are actually using stock 

assets so you can proactively create new, relevant content accordingly. As 

you come up with ideas, keep an active list. Whenever and wherever you 

find inspiration, jot down your thoughts on your phone or in a notebook. Be 

sure to review your notes from time to time, so you can convert your ideas 

into actual stock photography, vectors, videos, and more.

Effective mix of content. 
Trendy content can sell big, but usually only for a limited time. Meanwhile, 

seasonal content is in demand at certain times every year, and evergreen 

or timeless content is always in demand, no matter the prevailing trends or 

CREATE WHAT ’S IN DEMAND

Adobe Stock | Contributor Handbook
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seasonal moment. To achieve the best results with your stock sales, the trick 

is to create an effective mix of trending, seasonal, and evergreen content.

There will always be evergreen topics and themes that are perennial sellers. 

These include stock images and videos depicting food, families, health and 

wellness, nature and wildlife, and business—particularly teamwork, digital 

transformation, and the future of work. Within those themes, there are  

multiple trends and timely events that you can use to inform your content. 

For example, certain types of food and drink go in and out of fashion, but 

there’s a growing, lasting trend around sustainability and more environmen-

tally conscious food production. Try to come up with a fresh take—like a 

local angle, a new drone perspective, or a combination of different trends—

to make your work stand out.

The COVID-19 pandemic offers a good example of how you might respond  

to timely topics. During the rise of the pandemic, brands rushed to update 

their campaigns to reflect the moment by including pictures of people  

wearing face masks, practicing social distancing, and working from home. 

Stock creators who already had these kinds of images in their portfolios saw 

high demand for their work, and so did those who were able to react quickly 

and produce relevant content. And while it can be difficult if not impossible 

to predict events like the pandemic, 43% of our State of Creativity survey  

respondents told us they’ve taken steps to prepare their work for big  

changes in the event that unforeseen events occur.

CREATE WHAT ’S IN DEMAND

43%
of our State of Creativity survey respondents  
told us they’ve taken steps to prepare their work 
for big changes in the event that unforeseen 
events occur.

Adobe Stock | Contributor Handbook



16

Certainly, there are always recurring events that are easier to prepare for. 

Use a calendar to keep track of upcoming seasonal and timely topics that 

appear in cycles, including those unique to your content niche and location. 

Many stock buyers, like major brands and design agencies working for those 

brands, get ready for holiday promotions well in advance. You can use  

calendar reminders to make sure you upload relevant content about three 

months before customers will be looking for material to suit their projects.

To maximize the potential of your holiday-themed stock assets, try to plan 

your productions several months to a year ahead of time. You’ll have access 

to the right kind of decor, the weather will be seasonally appropriate, and 

you’ll be able to use family members and friends as models. While seasonal 

holidays like Christmas and Easter are very popular topics for stock buyers, 

there’s a lot of content already available for them, so the competition is 

fierce. Adobe Stock customers are looking for other holidays and traditions, 

too, which can present you with great opportunities to fill content gaps and 

drive sales.

Best practices. 
Here are some best practices to help you take advantage of creative  

opportunities and craft content that sells:

CREATE WHAT ’S IN DEMAND

Be sure to thoughtfully and accurately depict  
the diverse range of ethnicities, genders, ages, 
body and skin types, and abilities that make  
up our world. 

Adobe Stock | Contributor Handbook Adobe Stock Artists: Saptak Ganguly - Stocksy | 159048701
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Create commercially appealing imagery.
Think about how a stock buyer will use the content you produce. How will  

it look in a banner ad, print piece, or TV commercial? Pay attention to the  

commercial content you see every day so you can improve and future- 

proof your work. Ensure that your content meets or exceeds those  

quality standards.

Aim for realism.
Stock content that feels genuine and relatable is in high demand. While the 

idea of authenticity can be hard to define, it’s a crucial element of some of 

the most successful stock imagery. It often means showing real people in real 

scenes and situations, so don’t feel compelled to cover or edit away all blem-

ishes or to only cast models that meet superficial standards of beauty. On 

the other hand, keep in mind that realism doesn’t mean carelessness. Avoid 

things like ill-fitting or stained clothes, poor lighting, and cluttered back-

grounds. Make sure clothing and lighting are flattering, and be intentional in 

your image composition to ensure that your content has commercial appeal.

 

Ensure diverse representation.
Be sure to thoughtfully and accurately depict the diverse range of ethnicities, 

genders, ages, body and skin types, and abilities that make up our world. 

For example, high-quality stock content of multigenerational and multiracial 

family groups is currently in high demand, as is content that represents  

people with disabilities in a sensitive, empowering, and realistic way. Explore 

CREATE WHAT ’S IN DEMAND

Adobe Stock | Contributor Handbook
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the Adobe Stock Advocates program creative briefs for more inspiration 

around specific topics and themes.

Capture natural, genuine moments and places.
Even if everything else is just right, stock photos and videos that feel  

artificial, posed, or too perfect can turn off buyers. If you’re shooting staged 

scenes, encourage your models to try to embody the characters they’re 

playing for the camera. Spend some time with your models to help them feel 

relaxed and natural on set. Aim for everyday settings, real-life interactions, 

and candid expressions.

Carefully consider wardrobe, props, and tech.
To keep your stock photos and videos from quickly becoming dated and los-

ing long-term value, make sure that clothing and other props are modern but 

not too trendy. Creating stock often means maintaining a balance between 

what’s current and what’s timeless throughout your portfolio. If you feature 

electronic devices, don’t always make them the focus. Keep things simple 

and think about the longevity of your styling and props.

Stand out while avoiding controversy.
Creative professionals are looking for visuals that stand out to customers 

and resonate with them by being purpose-driven, authentic, and diverse and 

inclusive. However, there are positive and negative ways to “stand out.”

According to our 2020 State of Creativity report, 71 percent of those surveyed 

agreed that their company or client was risk-averse when it came to visu-

als, and 67 percent shared that finding “honest and relatable” stock content 

was a key challenge. One way to address these tendencies could be to offer 

visuals that large segments of the population can relate to, such as everyday 

scenes, common experiences, and moments that spark universal emotion.

CREATE WHAT ’S IN DEMAND

71%

67%

of those surveyed agreed 
that their company or  
client was risk-averse 
when it comes to visuals.

shared that finding  
“honest and relatable” 
stock content was a  
key challenge.

Adobe Stock | Contributor Handbook
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Think like a stock content buyer. 
At Adobe Stock, we’re always on the lookout for fresh, authentic, on-trend, 

and culturally representative assets that help stock customers tell their  

stories. To maximize the potential of your content, remember to pay  

attention to what’s trending and what’s seasonal, and then bring a mix  

of both elements to your productions. Also, focus on your customers’  

evergreen needs to stay ahead of the curve and produce stock content  

that sells again and again.

Current events and cultural movements have inspired customers in every  

industry to reevaluate stock subject matter. Customers want more diverse 

and inclusive content, and this gives you an excellent opportunity to create 

work that’s inspired by your personal experiences and perspective. As an 

Adobe Stock contributor, you have full creative control over what you do, 

so choose the trends that both interest you and fit your niche. Finding that 

sweet spot will put you on the path to stock success.

CREATE WHAT ’S IN DEMAND

Adobe Stock | Contributor Handbook
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Choose a niche you want to focus on  
and immerse yourself in it.

Craft unique content with fresh  
perspectives to make it stand out.

Research and analyze trends as well  
as your customers and their needs. 

Plan ahead, use a calendar, and keep  
active notes.

Mix evergreen with seasonal and  
trending content.

Follow best practices for creating  
in-demand stock content.

CREATE WHAT ’S IN DEMAND

Key takeaways

Adobe Stock | Contributor Handbook Adobe Stock Artists: Tatiana Satir | 426373770 
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OPTIMIZE THE PRODUCTION PROCESS

To strike a balance between trending, seasonal,  
and evergreen content and incorporate these  
themes into your work, you need to be organized  
and maximize your resources.

Practical tips. 
To strike a balance between trending, seasonal, and evergreen content  

and incorporate these themes into your work, you need to be organized  

and maximize your resources. Production of the output, especially  

for photography and video, is one of the most critical tasks of stock  

contributors. If you get it right, you’ll be able to think ahead and create  

the right kind of material that sells.

Let’s dig deeper into how you can get the most from your production—from 

finding a versatile location to enhancing your visuals in post-production—

and what to keep in mind for illustrations and vector art.

Photography and video production. 
Photoshoots can be costly and time-consuming. To take full advantage of 

the opportunity, it helps to be as prepared as possible. Before you start the 

actual production process, carry out as much research as you can and plan 

how you will use your unique location, props, and models. Attention to detail 

matters and will affect the long-term potential of your finished stock photos 

and video clips.

Location.
If you can, scout the location before the shoot. Find one that’s versatile  

and gives you plenty of shot options. Ensure that there are lots of different 

spots you can use for multiple setups. Spend some time taking pictures to 

Adobe Stock | Contributor Handbook
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get an idea of how the location looks at different times of the day for lighting 

purposes, and—if applicable—familiarize yourself with where the sun rises 

or sets. Try to get as much variety out of the location as possible and make 

the scenes look different each time, for example by switching the  

models and their outfits, or by using different angles and perspectives.

Before you start, you’ll also want to take a few moments to organize your 

location. Remove distractions and add objects that will direct the eye across 

the composition. Be prepared to dust or clean the area as necessary to get it 

looking its best. This is also a good opportunity to remove artwork and cover 

any unwanted brand elements or logos to avoid IP issues. A few minutes at 

the beginning of a session can make a big impact in the end.

Models.
Buyers these days want to see real, relatable people in stock content,  

so spend some time searching for the right models with diversity and  

authenticity in mind.

This might mean working with people that are not professional models.  

You can set them up for success in advance of the shoot and give them  

time and space to feel comfortable in front of the camera (which can make  

a big difference in the end result). Discuss any wardrobe expectations and 

Buyers these days  
want to see real,  
relatable people in  
stock content, so spend 
some time searching  
for the right models 
with diversity and  
authenticity in mind.
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explain what you want to get from this shoot. Help your models understand 

you’re trying to make them look their best and that you’re after realistic 

scenes. Natural light, which is important for authentic content, also helps 

reduce anxiety.

Encourage your subjects to become actors when the camera is on them and 

to truly take on the role they’re playing as authentically as possible. Don’t go 

too far, though. There’s a fine line between sellable stock and clichés. And if 

your models struggle with a particular scene, you can ask them to share their 

ideas about how they would normally behave in a similar situation. Make 

the process as collaborative as possible and also invite them to prepare the 

props for your shoot ((such as assembling food or blowing up balloons). All 

of this can help establish trust and put your models at ease.

To ensure the right look, consult with the models in advance about the 

themes you’re shooting and the different clothes they should bring. It’s 

important that they feel relaxed in these clothes and that the outfits are right 

for stock content. Always aim for simple, timeless outfits, without any logos, 

to reduce the chances that your content will look outdated in the near future.

It’s useful to try to empathize with your models, so you can represent them 

accurately. For example, it might be relevant to have a conversation with 

a model about their ethnicity, cultural background, or identity to gather as 

much precise information as possible and better represent them in your 

images. All of this will help you identify the correct keywords to use when  

it comes time to upload your images to Adobe Stock.

Encourage your subjects to become actors when 
the camera is on them and to truly take on the 
role they’re playing as authentically as possible.
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A high level of detail really helps buyers find specific types of visuals featur-

ing people. Remember to be sensitive when talking about personal matters 

like ethnicity, culture, and gender; some models will be enthusiastic and 

open about discussing them, while others might not feel comfortable. In 

most cases, your models will appreciate your efforts to depict and describe  

them accurately.

Storyboard, shot list, and visual mood board.
Once again, preparation is everything. Don’t improvise when you can plan. 

Carefully consider what you want to shoot and how to incorporate trending, 

seasonal, or evergreen content that’s in demand all year long.

To start, visualize your upcoming shoot with a storyboard—write down a 

shot list with a description of the photos you intend to capture, along with 

rough timelines. Creating a visual mood board with reference images is  

very handy too, so you have something to aspire to; if you’re ever in a  

creative rut, you can then use this mood board as inspiration. Reference 

images can be anything from actual scenarios you want to re-create to,  

a general mood of your subjects, or even just lighting references, poses  

or angles, and compositions.

Adobe Stock | Contributor Handbook
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You can then share all these documents with everyone that’s involved with 

the shoot. Organize the props you’ll need, and if other opportunities present 

themselves during the actual shoot, be spontaneous and change the shot list 

on the fly.

Take as many pictures as possible, including location setup shots or still life 

images, and think through useful variations to maximize the selling potential 

of all your images. But be selective with what you submit—only pick the 

best of the batch.

If your camera is capable of creating photographs and videos, try making 

both. Stock video clips are very much in demand, and the commercial  

appetite for high-quality video is continuing to grow.

When creating stock video clips, keep in mind that your videos need to be 

5 to 60 seconds long. Buyers like flexibility, so you should consider shooting 

the same scenes with different lenses and techniques to offer a variety of 

shot types and distances to potential buyers. Audio isn’t necessary. While 

you might decide to leave some atmospheric sound in your videos if it helps 

bring your footage to life, any other audio (like talking) is prohibited in stock 

clips. Avoid submitting any clips where you can hear people talking, or any 

other noises that may detract from the commercial appeal of your clip. 

Remember, your goal is to maximize visual options and client storytelling 

potential.

5 
sec

60 
sec

When creating stock video clips, keep in mind that 
your videos need to be 5 to 60 seconds long.
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Post-production.
Consider creating series and variants to get the most out of the material 

you’ve shot (for example by producing a vertical, horizontal, and panoramic 

from each concept you had set up at the shoot), but be careful not to  

select too many similar images. This may be perceived as image spam by  

our moderation team, which can result in your account being blocked or 

even permanently closed.

Keep your edits simple and clean. Avoid excessive HDR and filters,  

oversaturation, or styles that are faded, “vintage,” or muddy without creative 

intent—keep them as natural as possible, but polished. Most of the time 

less is more, and creatives that buy your images usually prefer to add effects 

themselves to match the look and feel of their brands and the campaigns 

they’re working on.

One thing to pay particular attention to is skin, which should always retain 

a natural texture, rather than being retouched to an unrealistic smoothness. 

Depending on the subject, blemishes can be central to the image’s message, 

but you’ll want to take time to clean up anything unintentional using your 

image editor of choice. An app like Lightroom can make a big difference in 

helping you manage, edit, and organize all your assets before you submit 

them.

Illustration and vector art production.
If you’re an illustrator, you don’t need to assemble elaborate photography 

productions to create your work. However, there are still various things to 

keep in mind to optimize the production of illustration and vector assets  

for Adobe Stock.

Most of the time less is 
more, and creatives that 
buy your images usually 
prefer to add effects them-
selves to match the look 
and feel of their brands 
and the campaigns  
they’re working on.

Adobe Stock | Contributor Handbook

OPTIMIZE THE PRODUCTION PROCESS

https://helpx.adobe.com/stock/contributor/help/similar-vs-spamming.html
https://www.adobe.com/products/photoshop-lightroom.html
https://pages.adobe.com/stock/en/artisthub/learn/stock-vector-production
https://pages.adobe.com/stock/en/artisthub/learn/stock-vector-production


28

Buyers often search for multiple pieces of content that look related and 

have a cohesive aesthetic. Creating variations of your illustrations to meet 

that need is pretty straightforward—you can reuse design elements for 

different assets and reconfigure them in different ways. For example, change 

attributes like colors, strokes, and backgrounds. Alter the orientation and 

placement of the main design elements, and consider using one element for 

multiple use cases and in a variety of contexts. To get the best results,  

you can combine several of these options.

Break up work and group variants by style, theme, or subject to give yourself 

more room to explore and provide buyers with multiple matching assets. 

Select only the best content and make sure each individual asset you sub-

mit offers something special to the buyer—each piece needs to be different 

enough from the others to provide meaningful variety and unique value.

It’s important to know that the Adobe Stock team accepts up to three color, 

style, and composition variations of the same image. Consult our vector and 

illustration spam guidelines for more details before you submit.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Roman3d | 484991689 

OPTIMIZE THE PRODUCTION PROCESS

https://express.adobe.com/page/9wWOWJ1Kp3Drb/
https://express.adobe.com/page/9wWOWJ1Kp3Drb/


29

Always get permission. 
You must get written permission from your models in the form of a valid 

model release before your content can be published for commercial purpos-

es. You’ll also need a model release for videos if any voices are recognizable, 

and you’ll need one for any illustration or piece of vector artwork that’s 

based on real people or body parts.

The same applies to locations. If you’re shooting a recognizable property  

or a ticketed location, you’ll likely need a property release. Some places  

require that you get permission to shoot and distribute images for commer-

cial purposes, while some don’t allow this at all. Be organized and find out 

about your location’s policy in advance to avoid any hiccups. Once you’ve 

got the necessary releases, keep them all in one place for easy reference.

To upload and store a model or property release with your content on  

Adobe Stock, follow these steps.

 

Additional tips. 
Whether you’re producing stock photos, videos, or illustrations, consider the 

following tips for the best results:

1.  Have a purpose in mind. Consider how a buyer might use or interpret your 

work. Is it right for a greeting card, brochure, or infographic?

2.  Leave room for copy. Buyers often look for content that provides a  

background for text, whether it’s for a presentation, a card, a product,  

or a video. Experiment with working negative space into your visuals.

3.  Keep things simple. Leave plenty of cropping potential, and aim for simple 

compositions without unnecessary details that could restrict the use of 

your visuals.
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4.  Edit inconspicuously. Follow the do’s and don’ts in our Adobe Stock  

Contributor user guide for photos, vectors, and video to ensure that  

your visuals meet our quality standards and technical requirements.

A winning formula. 
Variety and versatility are crucial when you produce stock content. Always 

plan ahead and think about how your visuals could be used by buyers.  

What are the possible use cases? What context could your assets appear in, 

and what format would buyers need?

Just as important is adding your personal spin and making sure that what 

you produce really stands out from the crowd. Differentiate yourself with  

the location and the models you choose, try out fresh perspectives, and 

establish your own style. The more thought and preparation you put into  

the production of your visuals, the more you’ll increase their commercial 

potential.
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Familiarize yourself with your location  
and visit it, if possible, to plan how you  
will use it.

Work with diverse models and try to  
create authentic narratives with them.

Always get permission from your models 
and for the locations you’re using.

Storyboards, visual mood boards, and  
written shot lists are all great planning tools.

Consider creating series and variants, but 
avoid selecting too many similar images.

Keep things simple with subtle edits—stock 
customers tend to like a natural look.
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Maximize Metadata
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Optimize your stock content

Precisely describe your stock content 

Considerations for describing people

Best practices

Always review your metadata

Keywords and titles are crucial 
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MAXIMIZE METADATA

To maximize the commercial potential of your 
creative work, it’s important to craft your  
metadata—the keywords and titles you enter  
to get your content noticed on Adobe Stock.

Optimize your stock content. 
To maximize the commercial potential of your creative work, it’s import-

ant to craft your metadata—the keywords and titles you enter to get your 

content noticed on Adobe Stock—as carefully as you run your production 

process and create your visuals. If a customer can’t easily find your assets, 

they can’t license them—it’s as simple as that. You’ve got to choose the right 

keywords and titles before submitting your content for review.

Let’s take a look at metadata best practices that can help surface your con-

tent on Adobe Stock and make it easier for buyers around the world to find 

the exact types of assets they need.

Precisely describe your stock content. 
When you create your stock content, your first step is to develop a storyline. 

Once you understand the who, what, when, where, and why of your story, 

you’ll be able to use metadata to describe the story effectively with words. 

The best place to start is to ask yourself: Who’s in the picture? What are they 

doing, and why? When and where is the action happening? And finally,  

were there any relevant concepts or inspirations that drove the content  

creation process?

The accuracy and authenticity of your metadata are key. Metadata relies on 

what the image is literally depicting. Instead of guessing how a customer 

might want to use your asset, remember that the primary purpose of meta-

Adobe Stock | Contributor Handbook Adobe Stock Artists: Jamie Grill Atlas - Stocksy | 504563072 
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MAXIMIZE METADATA

data is to describe the core subject matter. Add as much detail as you can. 

If you’re aware of additional information such as a person’s ethnicity or an 

animal’s particular breed, include these specifics in your keywords. Distin-

guishing between an African and an Asian elephant, for example, can have 

an impact on your sales.

As for asset titles, they help introduce your content to potential buyers. Begin 

with concise, natural-sounding language that provides details—like family 

playing with their golden retriever, Cannon Beach, Oregon Coast—to help 

customers determine if the image will serve their needs. Titles are search-

able, and they become URLs on Adobe Stock. Keep in mind that if a word is 

important enough to include in the title, you should list it as one of your top 

10 keywords as well. Use your title as a starting point to add effective key-

words that cover the most important elements of your asset.

By focusing on facts, you’ll help the Adobe Stock search technology produce 

more precise results. You’ll also enhance the overall customer experience 

and help buyers discover more relevant content. If you’re submitting an 

illustration, include the style (like 3D rendering, vector, or watercolor). And if 

you’re submitting a video, follow the metadata guidelines for still images  

but also include any special techniques or camera angles (such as zoom, 

time-lapse, or aerial).

Use your title as a  
starting point to add 
effective keywords  
that cover the most  
important elements  
of your asset.
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MAXIMIZE METADATA

Considerations for describing people.
Representing models accurately, authentically, and appropriately requires 

communication and understanding. Eliminate any guesswork and focus on 

the information provided on your model releases. Be transparent and have 

direct, honest conversations with your models to discuss how they’d like to 

be represented. It’s also a good idea to speak with someone about the right 

terminology to describe specific cultural groups.

Then use the knowledge you’ve gained to inform keywords for ethnici-

ty, gender, age or age range, and other descriptive characteristics such as 

clothing, hair color, and tattoos. Also describe relationships or roles (such as 

mother, couple, teacher, or farmer) as well as facial expressions and emo-

tions. On the flip side, if there are no people in your image, include keywords 

to that effect (for example, no people or nobody).

Your models’ safety should always be a basic concern, and you need to take 

it very seriously. Applying inaccurate, derogatory, or vulgar keywords can 

potentially endanger models in some regions and situations. Remember that 

customers want authenticity, so creating appropriate titles and keywords 

that celebrate your subjects enhances both the model’s trust and the overall 

search experience for customers.

Adobe Stock | Contributor Handbook
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MAXIMIZE METADATA

Best practices.
To maximize your sales success on Adobe Stock, follow these do’s and don’ts 

when putting together titles and keywords.

Do’s:

• Use a single language. Choose the supported language you feel most 

comfortable using. On Adobe Stock, the default keyword language 

matches your computer’s operating system language, so you may want 

to change it—especially if you want to target regional content. Once 

you’ve chosen a language, enter your metadata entirely in that language. 

The Adobe Stock search engine will automatically translate it into other 

available languages. Capturing language-specific nuances can help  

improve a regionally relevant search.

• Arrange keywords in order of importance. The first 10 keywords are 

crucial for relevance and have the biggest impact on search results. 

Include all the important words from your title in the top 10 keywords. 

This will give your content an extra boost for searches relevant to those 

queries. 

• Keep it simple. While you can add up to 49 keyword tags for all types 

of assets on Adobe Stock, more isn’t always better. The number of tags 

is far less important to buyers than the accuracy and relevance of those 

tags for search. A range of 15 to 35 keywords is ideal for maximizing 

impact. 

 

For titles, try to describe your content in about 70 characters. If you use 

more, your title may be automatically shortened during the file submis-

sion process. Keep titles concise to avoid losing important information. 

(Learn more about titles and keywords.)

Arrange keywords in order  
of importance. The first 10  
keywords are crucial for  
relevance and have the biggest 
impact on search results.
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MAXIMIZE METADATA

• Evoke a narrative. After describing the basic elements and actions (the 

who, what, where, and when), add conceptual keywords that  

describe the feelings, moods, or trends (such as solitude, childhood,  

milestones, or celebration). These keywords need to be accurate and  

relevant too, so be careful to describe only what’s represented. Also, 

don’t use contraries. For example, an image shouldn’t use both “long 

hair” and “hair loss” unless there’s contextual relevance that can be  

understood by a customer.

Don’ts:

• Avoid prohibited words. Don’t include brand and trademarked names, 

product names, or people’s names in titles or keywords. Also, don’t 

include camera specifications, numbers, and specific file information like 

file size. Swear words and offensive terms are also forbidden.  

• Limit how your content is returned in search. Use keywords that are 

individual, concise concepts (such as playground, outdoors, Golden Gate 

Bridge, and Steller’s sea eagle). Avoid adding descriptive adjectives (like 

red dress) or phrases composed of individual concepts (like bowl of 

soup), as these practices may restrict how your content is returned.  

Descriptive elements, when not common concepts, are more useful to 

customers when they appear as separate keywords (such as red, dress, 

bowl, soup). 

Descriptive elements, when not part of common 
concepts, are more useful to customers when they 
appear as separate keywords.
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MAXIMIZE METADATA

• Avoid spamming. Be descriptive and enter only keywords that are 

relevant to the image content. Guessing how an image may be used (for 

example, applying job search, ecommerce, or online payment to an iso-

lated image of a laptop) or cutting corners (such as adding every animal 

from a batch of animal submissions to every individual asset regardless 

of whether the animal is actually represented) is a practice known as 

keyword spamming. It erodes customer trust and reduces the relevance 

of your assets, and it can negatively impact your visibility and harm your 

sales on Adobe Stock. In the worst case scenario, it can even lead to your 

account being closed.

• Never lose sight of the big picture. Don’t use keywords for background 

objects that are irrelevant to potential buyers, and don’t waste time 

overthinking synonyms and adding variations of the same word (for 

example, plural and singular nouns like dog, dogs, canine, and canines). 

This practice will take a lot of effort and eat into your keyword limits, 

and Adobe Stock search technology already accommodates synonyms. 

Instead, just add dog and any specifics like golden retriever so you can 

get back to creating content.

Always review your metadata.
Keywording is critical to the success of your content, so always be cautious 

about bulk-applying metadata. Our artificial intelligence (AI) and machine 

learning technology, Adobe Sensei, will automatically recommend up to 25 

keywords for you if your content doesn’t have metadata embedded prior to 

upload. While this can save time and provide words you might not have con-

sidered, you’ll often lose the specificity and relevance that can differentiate 

your content if you rely on these recommendations alone. We suggest using 

auto-generated keywords in combination with your own metadata descrip-

tions for the best results.
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MAXIMIZE METADATA

For example, Adobe Sensei struggles to recommend all the right keywords 

for more complex scenarios, such as a photo of a multigenerational family 

at a dinner table. In this example, you’d need to manually enter metadata to 

accurately describe the people, relationships, and main visual elements. Sim-

ilarly, while Adobe Sensei might suggest the keyword “dessert,” adding accu-

rate and specific names such as klepon, éclair, or Neapolitan ice cream will 

surface your content to customers who are looking for something specific.

When you do use auto-generated keywords, be sure to check them for accu-

racy before submitting your content. Always review the keywords for each 

asset on a case-by-case basis. Only select the most appropriate keywords, 

remove irrelevant ones, and reorder them if necessary to put the most im-

portant ones first. And don’t forget to add anything that might be missing.

Also, consider the following questions: If you’re submitting a set of similar 

assets, what differentiates the content and how are you accounting for  

that in your keywords? Did the automated process identify the right animal 

or name the species accurately? Do the copied tags accurately represent  

the main elements of the image, or are there tags that no longer reflect 

what’s visible?

Adobe Stock | Contributor Handbook
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MAXIMIZE METADATA

Always approach your metadata from a buyer’s perspective, and give it a 

final gut check. Ask yourself if you’d expect your content to show up for  

the search terms you’re using as metadata. 

Keywords and titles are crucial.
Your metadata plays a critical role in increasing the visibility of your assets 

and establishing trust in you as an artist. When you concentrate on what 

makes your content special and then provide matching keywords to describe 

it accurately, you’ll tell the story of every stock photo, illustration, or video 

clip in the best way possible and ensure that your work only appears in rel-

evant searches. This will help you build a reputation with repeat customers, 

who will know that they can rely on your keywords to easily and confidently 

find the stock imagery they need when they need it.

For even more insider tips on titles and keywords, check out the Adobe 

Stock team’s comprehensive Guide to Mastering Metadata, which covers 

best practices for describing people, objects, animals, places, plants and 

flowers, food and drink, business and industry, illustrations, and videos.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Lepusinensis | 329034180 
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Analyze the who, what, when, where, and 
why of the story you want to tell.

Use your title as a starting point to add  
effective keywords.

Add as much detail to your keywords  
as you can.

Include the most important descriptions  
in the top 10 keywords. 

Follow the do’s and don’ts for crafting mean-
ingful metadata.

Always review and refine your metadata 
before you submit your content. 

MAXIMIZE METADATA
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Use Smart  
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Strategies
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Plan ahead 

Boost submission quality

Stick with it and upload consistently
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USE SMART SUBMISSION STRATEGIES

Search technology is constantly evolving and  
improving, and AI and machine learning  
technologies like Adobe Sensei can automatically 
create keywords for you.

Go beyond metadata. 
Search technology is constantly evolving and improving, and AI and  

machine learning technologies like Adobe Sensei can automatically  

create keywords for you. Once you have that list, you need to refine  

and add to those keywords in order to ensure that your content gets  

noticed by customers.

But even though metadata plays a significant role in your success as an 

Adobe Stock contributor, there’s a lot more you can do to ensure that you 

maximize the potential of your content. Let’s explore all the other strategies 

you should consider to optimize your assets so they get accepted by the 

Adobe Stock moderation team and buyers can easily find them.

Plan ahead. 
If you already have lots of images, you can select content from your archives 

and upload it to your Adobe Stock portfolio as long as it’s relevant, current, 

and commercially appealing. This is a great way to profit from your existing 

work. Also, don’t delay in submitting your assets. The clock starts ticking as 

soon as you upload your content, which means you should enter your  

metadata and submit as close as possible to your upload date. If you wait  

a month, the system will treat your asset as a month-old item, which will  

detrimentally affect its visibility in search.

Adobe Stock | Contributor Handbook Adobe Stock Artists: IKON Images | 465726845 
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USE SMART SUBMISSION STRATEGIES

Always consider your target buyers’ behavior while also accounting for sea-

sonality and key moments. For example, if you submit your content two to 

three months before a holiday or an industry event, you’ll significantly raise 

the chances of your whole collection going straight to the top of the rankings.

Boost submission quality. 
At Adobe Stock, a trained moderation team reviews your submissions and 

evaluates them to make sure they’re the right fit for the platform. The team 

follows strict but fair quality assurance guidelines, and the criteria they look 

at include uniqueness (both in relation to other content you’ve submitted 

and content already in our collection), technical and aesthetic quality, com-

mercial viability, title and keyword accuracy, and legal standards.

All contributors, professionals and hobbyists alike, have files rejected from 

time to time. If this happens to you, don’t let it get you down as it can be a 

great opportunity to learn and grow. The moderation team will give you a 

high-level reason why your content didn’t pass, but as most content rejec-

tions come down to just a handful of issues, you can usually avoid them by 

following the insider tips below.
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Aesthetic and commercial appeal.
Lack of aesthetic or commercial appeal is one of the most common reasons 

content is rejected. To ensure that your assets have the best chance of suc-

cess, follow these tips:

• Produce what’s in demand to grab buyers’ attention. Try to be as 

objective as possible and ask yourself: “If I were a customer, why would 

I buy this content?” If you can’t answer that question, try changing your 

approach and pay attention to the details. For example, if you create a 

shot of a great-looking family enjoying a barbecue but the grill is covered 

in rust, it’s clear that the image won’t have commercial value. 

• Get creative with your subject matter. Common subjects like lifestyle 

and business shots, flowers, pets, and sunsets are heavily represented on 

Adobe Stock, but don’t be discouraged by the sheer volume of the exist-

ing content. Buyers always look for new versions of best-selling themes. 

If you submit assets for these categories, think about how your content is 

unique and why your take on these subjects will stand out. Maybe your 

puppy really is the cutest in the world—and maybe she’s a rare breed 

that isn’t often found in stock imagery. Such content should also reflect  

a more diverse set of models and current aesthetics regarding lighting 

and styling.

Adobe Stock | Contributor Handbook

“If I were a customer, why would I buy this  
content?” If you can’t answer that question,  
try changing your approach and pay  
attention to the details. 

Adobe Stock Artists: Studio Firma - Stocksy | 439590397 
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Quality and technical issues.
For content to have commercial value, it needs to be high-quality and techni-

cally flawless. To make sure your content passes these standards, keep these 

issues in mind before submitting your assets:

• Stay in focus. Always inspect your content at 100%. If the main subject is 

in focus, motion blur and shallow depth are usually okay. 

• Avoid artifacts. The most common artifact problem is excessive noise, 

which causes photos and videos to look grainy. This is typically caused 

by a high ISO setting for content captured in low light. Get to know your 

camera and determine how far you can push the limits with high ISO 

before noise levels are excessive. 

• Get the lighting right. Overexposure or underexposure can make for 

low-quality photos and videos. Always keep an eye on the histogram  

or camera screen while shooting to ensure that you’re exposing your  

images properly. If the lighting is a little off, you can adjust exposure 

using Adobe Photoshop Lightroom or Photoshop in post-production, 

especially if you shoot in raw format.
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100%
Always inspect your 
content at 100%. If the 
main subject is in focus, 
motion blur and shallow 
depth are usually okay.

Adobe Stock Artists: Manuel Ruiz - Addictive Stock | 380746716
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There are a few other issues that can negatively impact the quality of your 

photos, videos, vectors, and templates. Consult our checklist to make sure 

your assets meet our quality standards.

Noncompliance and IP issues.
If your content is rejected as noncompliant, that means it’s not in line with 

our Contributor Agreement. This may be due to inappropriate or irrelevant 

keywords or titles, questionable or defamatory content (including nudity  

and files that are too explicit), or a personal watermark on your image.

The moderation team may also reject content as noncompliant, if you  

don’t supply a model or property release after we’ve requested it, or if  

you get a reminder to resolve an issue and you resubmit the asset without  

addressing it.

Only content can be submitted to which you hold the copyright. Also,  

if your files contain certain elements that are protected by intellectual  

property laws, we can’t accept them into our collection. For example,  

commercial products such as toys, fashion accessories, and electronic  

devices should never be in focus and/or be the main subject of your  

content if they’re identifiable and distinctive in visual appearance  

(for example, in shape or color).

If your images are rejected for IP issues, you may find that this is relatively 

easy to fix. For example, you may be able to remove recognizable logos in 

Photoshop and then resubmit the images to sell on Adobe Stock.

For more information, review our legal guidelines on right of privacy/public-

ity, trademarks, and copyright and model and property releases. Also, check 

out our periodically updated resource of known image restrictions to see if 

images of common subjects, such as specific buildings or artwork, may not 

be acceptable due to intellectual property, privacy, and/or private property 

rights. Always make sure you really are allowed to upload the content, keep-

ing in mind the previously mentioned considerations and other key factors. 
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Stick with it and upload consistently. 
People use a variety of little tricks to optimize content for search, and there’s 

a lot of competition out there. Remember that if everyone uses the same 

techniques, they won’t have as much impact. Sure, it’s important to under-

stand the basics of how search technology works, but don’t overthink it and 

worry too much. Use your own judgment and focus on the quality of your 

content and your metadata instead.

Keep in mind that potential customers are looking at your images at thumb-

nail size next to many other images on search results pages. Be sure to do a 

few test searches to see what kinds of content come up. Where might yours 

fit in, and how might your work stand out? Try to think like a buyer and be 

ready to adapt as customer behavior constantly changes.

Patience is a virtue and definitely a key to your success as an Adobe Stock 

contributor. Upload consistently and focus on learning about the stock  

industry—what works, what’s in demand, and technical best practices.  

It takes time to build up a portfolio, and the work you put into planning an 

upload schedule will pay off in the long run. As your portfolio progresses, 

you’ll discover the types of content that work best for you, and you should 

see increased returns over time.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Evgeny Lobanov | 175676778 
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Pick content from your portfolio that’s  
relevant, current, and commercially  
appealing.

Enter your metadata and submit your  
content as close as possible to your  
upload date.

Get creative with your subject matter  
to ensure your content is unique. 

Stay in focus, avoid artifacts, and get the 
lighting right. 

Avoid or remove elements in your  
assets that are protected by IP laws.

Run test searches to see where your content 
might fit in and if it stands out enough.

USE SMART SUBMISSION STRATEGIES
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Learn how to strike the right balance between the 
quantity and quality of your stock content as well 
as how to integrate the creation process into your 
commercial workflow.

Strike the right balance. 
It’s always a best practice to maintain a high level of productivity and submit 

content regularly. However, to find true success, your main focus should be 

on creating a portfolio with a large quantity of high-quality images. Each 

asset in your collection should provide unique value and meaningful variety 

for potential customers. Creating work that stands out is key.

Plus, keep in mind that if you upload too many similar stock assets, you can 

dilute your portfolio and make it less appealing to buyers, which can result in 

diminished sales. Content similarity is also one of the main reasons creative 

work gets rejected by the Adobe Stock moderation team. And submitting 

multiple copies of identical content can be perceived as image spam, which 

can result in your account being blocked or even permanently closed. So 

while it might be hard to narrow down your favorites from a shoot, carefully 

curating and uploading only the best of a similar series will pay off in the end.

Create useful content variations. 
To determine what’s useful and meaningful to buyers, your best approach is 

to research the market, the competition, and what’s already on Adobe Stock 

before choosing and uploading your content. If you’re planning to submit 

stock assets of commonly photographed subjects such as sunsets, flowers, 

kittens, or octopus tentacles, you’ll be facing stiff competition from your  

fellow creators. There’s definitely a market for this type of content—it’s  
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popular for a reason. But to have a realistic chance of commercial success, 

your stock assets need to offer something that others don’t. Be sure the 

assets you choose have a real wow factor.

Also, find a balance between what you can cost-efficiently produce and what 

already exists. The more research you do, the more you’ll know what has the 

potential to earn money. If no one else in your area of expertise is putting 

in the same amount of effort, you’ll be one step ahead. And remember that 

your content should express a clear concept—it should have thoughtful 

intent and a simple message that’s easy to understand.

If you have a high volume of assets to submit, stagger your uploads and 

submit in smaller batches on a consistent basis. This can help surface your 

content in search results for an extended period of time and improve your 

chances of sales. Getting your content seen is the first step to success. If you 

have more than 15,000 assets to submit right away, please contact the  

Adobe Stock team before you start. We can help you strategize and take 

steps to guarantee the smoothest possible submission process.

If you have a high  
volume of assets to 
submit, stagger your 
uploads and submit  
in smaller batches on  
a consistent basis. 

Adobe Stock Artists: Dinastiya | 494653633
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Here are some more practical tips to help you avoid having your content 

rejected as spam.

Photos and videos.
• Select only the best photos from any batch, making sure that each one 

offers something unique. Think about whether your content offers a 

clear, viable use case for the intended customer. For example, if you use 

the same props during your shoot, change the placement to successfully 

create useful variations. 

• Offer variety to potential buyers. Consider different angles and zooms, 

large crops and tight crops, and other variations. This will increase the 

chance that customers will license several images from a series. Avoid 

submitting images with only minimal changes, like different angles that 

are too subtle. 

• Process your imagery carefully. Excessive post-processing can severely 

limit your potential for sales. If, for example, you submit an image in 

black and white, you’re only going to appeal to customers that want that 

specific effect. If you submit the image in color, however, customers can 

easily create their own black-and-white versions to fit their needs. 

• For photos, submit up to three significant versions of a single motif,  

unless the complexity of the image calls for more. We’ve found that  

having a small number of versions can help contributors achieve  

commercial success. 

• For videos, feel free to submit more than three variations because  

editors often need multiple similar clips to work with. For example,  

your variations might show the same subject in the same setting,  

but the camera angles and focal points vary. Try different framing,  

camera motions, or onscreen activity and go beyond applying different  

post-processing effects, like changing the speed or adding filters. 

1

2

Adobe Stock Artists: 1. Image Source | 515337200 2. Addictive Stock | 493280416 

BALANCE QUANTITY AND QUALITY



54Adobe Stock | Contributor Handbook

Vector art.
• Make sure your assets look distinctive. Customers often adjust simple 

vector objects to suit their own style and needs. Be sure that any  

vector variations you upload provide more than just color, shadow,  

or light variations. 

• Submit up to three variations of more complex files. Adjust your assets’ 

composition, themes, or objects. You can change the mood, season,  

or intended use of each variation to offer something special. 

• View your file in outline mode. Zoom in to 100% or closer to make  

sure your vector will work as customers expect. Look around the  

graphic to ensure that it doesn’t include any stray anchor points or  

badly joined lines. 

• Check the integrity of your files. Make sure illustrations, effects, and  

gradients are part of the vector graphic and that there are no raster 

images included. 

• Organize your file. Make sure that all your artwork is contained on one 

artboard, and that you size the artboard to the bounds of your work. 

Group related assets and layers and make sure your groups and layers 

are labeled and unlocked. Delete hidden or empty layers and unused 

panel items.

Adobe Stock Artists: Dariia | 446081954
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For further tips on how to prepare your content before submission, check 

out the following do’s and don’ts for photos, videos, and vectors as well as 

this article on maximizing your stock vector production potential.

Balance stock and commercial projects. 
The best way to succeed as an Adobe Stock contributor is to prioritize and 

focus. Submit content regularly and spend time up front figuring out how 

your content fits in with the rest of your projects. Develop a business plan 

for growing your portfolio over time, and include ways to incorporate stock 

content creation into your current commercial workflow (that is, the shoots 

you already have planned).

You’ll want to keep your costs down too, and one way to do that is to  

produce content locally. You don’t need to travel to create unique images. 

While finding new locations can be fun, you probably know people, places, 

and things to do that are much closer to where you live. And if you have a 

special connection to these elements, they can provide excellent opportu-

nities for you to create commercially viable stock content that’s relevant to 

buyers in your geographic region. Can you photograph or film your family  

or friends, for example? Do you know people with special skills or interesting 

workplaces? Are there any resources or environments available to you that 

others can’t access? Shoot what you know and let your passion and exper-

tise give you a competitive advantage.

Another way to efficiently manage your costs is by having your commercial 

projects pay for your stock projects. If a commercial customer always tries  

to negotiate lower prices, ask if you can have the rights to use any assets 

they don’t select for their projects. Or, see if a customer will agree to pay for 

the models and location for your next shoot, and in return get a selection  

of your assets. These types of agreements can reduce your cost risk and  

help you stay efficient as you pursue both commercial client work and  

your stock career.

Adobe Stock Artists: Maki Company Limited - Stocksy | 398307722 
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Submit content regularly, and carefully cu-
rate it to ensure you only upload the best. 

Focus on quality, providing unique  
value and meaningful variety for  
potential customers.

Create content with thoughtful intent and a 
simple message that’s easy to understand.

Stagger your uploads and submit in smaller 
batches if you have a lot of content.

Manage your costs by producing content 
locally and shooting what you know. 

Develop a business plan for growing your 
portfolio over time.
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EXPLORE THE ARTIST HUB

The beauty of being an Adobe Stock contributor 
is that you can adopt a flexible schedule and have 
full creative control over your work. There are no 
deadlines apart from the ones you set yourself.

Find support and inspiration. 
The beauty of being an Adobe Stock contributor is that you can adopt a 

flexible schedule and have full creative control over your work. There are no 

deadlines apart from the ones you set yourself. There are no client meetings, 

and there’s no boss telling you what to do. You can work on your own terms 

and upload content when you choose, keeping in mind everything we’ve 

covered in this series. You can contribute part-time, or you can make a full-

time career from creating stock content. 

The more thought, research, and planning you put in, the more likely you’ll 

be to succeed. And remember—we’re here to help. If you want to dive deep-

er, there’s a ton of practical and inspiring content on our Artist Hub, including 

videos, livestreams, artist spotlights, and curated galleries. 

Learn.
Dive into our on-demand library of courses, tutorials, articles, and guides to 

help inspire you, expand your skills, and raise the bar for your stock creative. 

And browse calls for content, so you can create the stock photos, videos, 

illustrations, and design elements that stock buyers want. Check back often; 

we’re continually releasing more free courses, articles, and videos to help our 

community learn and grow.

Adobe Stock | Contributor Handbook Adobe Stock Artists: Marcin Kilarski - EyeEm | 443620504 
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Get inspired.
Find fresh inspiration by discovering creative trends, seasonal trends, and 

monthly curator’s picks. Explore curated galleries, articles, and mood boards 

on trending visual topics and themes. Check out artist spotlights to get to 

know the stories behind their portfolios through exclusive interviews and 

videos.

Participate in the Advocates program.
The Adobe Stock Advocates program serves to showcase and support 

outstanding, diverse, and inclusive voices and visuals that are genuine, 

impactful, and truly representative of modern life. This program is open to 

everyone: Explore the creative briefs, and submit your own inclusive content 

in response.
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As part of our commitment to supporting and promoting inclusive imagery, 

we also launched the Artist Development Fund, which is aimed specifically 

at self-identifying members of underrepresented communities who depict 

their own communities in their artwork. Browse the recipients so far, see 

what they’re creating, and apply for funding.

Join the Adobe Stock community.
Connect with our global artist community and Adobe Stock team, partici-

pate in Creative Challenges, network, and learn from other artists and stock 

industry professionals. Also, be sure to shout about the stock content you’ve 

created on social media and your personal website, and share your expe-

riences with others. There’s a whole Adobe Stock community on Discord, 

Behance, and Instagram too.

Find support.
For more help on contributing to Adobe Stock, browse our quick start guide, 

join the Adobe Stock support forum, and if you have any questions, reach 

out to the Adobe Stock team directly, and we’ll get back to you as soon as  

we can.

Sign up for the newsletter.
Finally, sign up for our Adobe Stock artist newsletter for exclusive stock artist 

tips and to get the latest creative trends, stock industry insights, curated 

inspiration galleries, calls for content, and more.
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Happy  
creating!
Join now at Adobe Stock 
Contributor portal.

https://contributor.stock.adobe.com/

